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Being the one and only
drinks focus publication
in Malaysia,
ThirstMag.com focuses
on the industry’s
development and
professionals through its
website and social media s Drinks Forum
tools. ’ Y Sy

ThirstMag.com was
founded by Kim Choong
on 15" March 2012
during the rise of the
local cocktail scene in
Kuala Lumpur.
Bartending competitions
were held more
frequently than ever and
cocktail specific bars
were mushrooming in
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ThirstMag Cocktail Competition 2013 — To improve the quality of local
bartenders, we organised a national bartending competition of which five
international renowned industry experts were invited to choose the best rum
cocktail creation.

«  We work with industry experts to advocate better
drinking culture.

«  We move beyond chronicling the industry and to help
the drinks scene in Malaysia grow.

» We target to improve the quality of bartenders’ skills.

*  We promote ethical service, concept creativity and
quality development by bars.

* We create events and workshop to share knowledge
with our readers.
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The website is the biggest platform for drinks trade
news in Malaysia. Reporting trade activities such as
bartending competitions, barista championships,
sommelier championship and tasting workshops.

Independently themed sections such as Beer, Coffee &
Tea, Cocktail, Whisky and Wine cover the latest news,
features and products. Gourmet section display non-
alcoholic beverages, pairings and entertainment related
to drinks. Outlets section lists and reviews hot bars and
clubs. Interview of personalities can be found in People
section and Gallery showcases the events we have
attended. Events & Promotions provide free listing to

outlets.
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Our readers

The website has over 10,000 unique visits every month.
The brand promotes its content through Facebook,
Twitter, Instagram and Pinterest.

ThirstMag.com is reaching today’s tech-savvy
consumers from 21 to 45 in Malaysia as well as the
larger South East Asian/Pan-Asian region.

Thirst Magazine®
News/Media Website

Web traffic
Unique visits: 10,000+ per month

Page views: 25,000+ per month

Social media

Facebook: 3,000+ fans
Twitter: 200+ followers
Newsletter: 500+ subscribers
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Advertising rates
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Homepage Landing Page Note: Each banner shares a maximum

of three rotations.
Leaderboard 450/month 300/month

MPU 400/month 250/month Bulk booking discounts:

12 weeks - 5%
Artwork: 24 weeks - 10%

1. Web optimised low resolution jpg, png or gif 36 weeks - 15%
file formats. 48 weeks - 20%
2. Flash format artwork requires prior
communication.

3. Artwork design for alcoholic drinks must
comply with the Malaysian Code of

Advertising Practise Contact
[http://www.asa.org.my/pdf/code eng.pdf] Email: advertising@thirstmag.com
4. Designer service is available at RM500 per Tel.: +6012 339 7115

artwork. . For flash banner, any additional slide
costs RM300 each
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